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Our Mission

We engineer and build Wall decor & HDPE outdoor furniture that
arrives fully assembled, freight-free, and ready to live with you
or your company. We combine meticulous craftsmanship with a
design aesthetic that actually belongs in a high-end setting.
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Our Values

Service Based DNA

We didn’t start in a garage, we
started by solving problems
for global chains. We offer

a dependable, frictionless
service where products
deliver freight free and fully
assembled.

Meticulous Manufacturing

We have an exceptional quality
standard. We use top-tier
materials and hardware with a
zero-return track record over
years of production.

American Made Integrity

Designed, engineered, and built
in the USA by people who care
about the final result.



Daniel Renato Pacini
The King of Frames

547632200
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Our Purpose Tagline

To eliminate the compromise Built for delight. Engineered to
between high-end design and Last.

commercial-grade durability.

We started because the

standards weren’t high enough

for the world’s biggest brands

- so we set our own.



Brand Logos

The oval seal design was chosen to embody

our commitment to service and durability. This
embodies commercial integrity, timeless design,
and structural precision that has defined the brand
since 2000.

Type consist of Geographica Script.

This should be used with contrast in mind. Do not
use a background / logo color combo that leads
to poor visibility. Our logo should also be scaled
proportionately.
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Brand Logos: in color




Brand Logos: incorrect
uses

Avoid High-Visual Friction

Never use the seal with black text version on
a white background & vice versa if it creates
a jarring contrast that distracts from the
imagery.

Background Harmony

If the background is a “lifestyle” photo (e.g., a
sunset at a marina), choose the logo version
that offers the most “natural” contrast - do
not force a dark logo onto a busy or dark part
of the image.

Do not use the black text
version on a white background

<

Do not break aspect ratio




Brand Logos

Phoenix Outdoor is our child company and outdoor
furniture collection. The typographic combination
was chosen to project a sense of high end
durability, reflecting a brand that is at the cross
roads of style and engineered reliability.

Type consists of Minion Variable Concept: Display
Medium, and NCNDVF: Medium.

This should be used with contrast in mind. Do not
use a background / logo color combo that creates
visual tension.

Phoenix

Outdoor

Phoenix Outdoox



Brand Logos: in color

Phoenix

Outdoox

Phoenix Outdooxr

Phoenix
Outdooxr

Phoenix Outdooxr

Phoenix
Outdooxr

Phoenix OQutdooxr
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Brand Logos: incorrect
uses

Phoenix

Avoid High-Visual Friction Out do oxr

Never use the black text version on a white
background if it creates a jarring contrast
that distracts from the imagery.

Do not place the Slate Blue text on a black
background (it lacks the legibility required for
commercial contracts).

Phoenix
Background Harmony
If the background is a “lifestyle” photo (e.g., a Outdo Or

sunset at a marina), choose the logo version
that offers the most “natural” contrast - do
not force a dark logo onto a busy or dark part
of the image.

Phoenix
Outdoor

1



Brand Logos

Phoenix Outdoor by The Punchline Inc

Phoenix Outdoor
5? Punehtone

Phoenix Outdooxr
% Funchline

Phoenix Outdooxr

? Funehline
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Logo Position

Punchline & Phoenix Outdoor logos
Logos should be placed in corners - top or

bottom, or directly centered - left or right
justified with proper contrast and spacing.

Minimum size

There is no minimum size, so long as all type
is legible in that particular medium.

Maximum size

No maximum size, do no disrupt aspect ratio.

(OXNOINe)
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Color Guide

Punchline Manufacturing & Phoenix
Outdoor Color Standards

Use this color palette in most combinations of type

and blocks of color. Punchline Blue (#476fa7) is the primary
color that represents our brand. In order to build a strong
association with the brand, we encourage using the blue
color boldly.

Punchline Blue Accent Graphite Full Black Light
#476fa7 #124577 #343333 #000000 #f6f6fs
CMYK: 78 56 11 0 CMYK: 100 79 28 12 CMYK: 69 63 62 58 CMYK: 75 68 67 90 CMYK: 2210

RGB: 74 112 168 RGB: 19 70 120 RGB: 52 51 51 RGB: 00 0 RGB: 246 246 248
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Typography

Headings

Montserrat Bold

Aa Bb Cc Dd Ee Ff Gg Hh li Jj Kk LI Mm Nn Oo Pp Qq
Rr Ss Tt Uu Vv Ww Xx Yy Zz

1234567890
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Typography

Sub headings

Fira Sans Medium

Aa Bb Cc Dd Ee Ff Gg Hh i Jj Kk LL Mm Nn Oo Pp Qq Rr Ss Tt Uu
Vv Ww XX Yy Zz

1234567890
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Typography

Body copy, long forms of
text, and captions

Work Sans Regular

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk LL Mm Nn Oo Pp Qg Rr
Ss Tt Uu Vv Ww Xx Yy Zz

1234567890

= _>< D@ #$%N8* () +=
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How to use

Web / Social

The Punchline, Fue

Dan Pacini

954-650-8143
punchlinemanufacturing.com
508 Monroe St, Port Orange, FL, 32127

oveN

The Punehline, Pre

Phoenix Outdoor

4 Panckline

Print

y

Production Tasks & Procedures

Daily I M Trash, Truck check,
ar
Day Type: O Prod. [ €nd Cycle [ Maint.
O Truck Load O Recelve Plastic = W/ ———
0 Th: Trash,
00 Walk through st and last thing. OFspycnoc

O Production log assessment / Status updating. [] Reset assembly.

O Assign tasks & maintenance. 0 Ensure stations are moving efficiently for
deliveries / production schedul
0 prioritize cart setup.
0 Maintain supply levels, report when low.
O Look ahead at new orders.
0O Pull material for next batch
O Send any new rush orders.

O Quality checking production; watching stations as product flows through.

Saw Room Trace, band, shape Drill Counter CNC / Drilling
Assembly shed ac Truck Load
Notes / 0 be made:

Phoenix Outdoor
Price & Specs Guide

508 Monroe .
Port Orange, FL
2127
s es0-sus

All dimensions on this guide are
approximate within 1",

- Color options may vary: See available colors column.

- Prices on Wood Grain material are higher. Use WG
column,

- For pricing on 2 tones with Smooth and Wood Grain
finishes, see “Mixed" column.

- When you see (WTS or WG's) this means we use sheet
material and they are only stocked in white and wood
grains.

- Not all parts are listed in the 2 tone description. See.
examples online or in our catalog. If there is not a 2
tone example, call us with any questions. We can
make color changes to specific parts upon request. Be
sure to communicate and confirm with us.

- When writing down colors on your order, use columns
from the color charts on the right.

Standard Color Guide (Smooth)

- Note: White sheet material has a
than plank material.

- AllWood Grains are subject to natural
We cannot guarantee they will match perfectly to
another item bought at a different time.

Please don’t make up your own colors.
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Office Tasks Daily

Daily O M: payroll,
ar
ow
Day Type: [ Prod. [ End Cycle [ Maint. O TH: Hardware Checks,
[ Truck Load [] Receive Plastic LI F: supply Check,
00 Know where we are at in Production & [ Organize office, paperwork, proper fiing, &
Schedule. folders.
00 Send any new rush orders. 0O Customer support

O Source & order supplies. O Receive empty production folders.
O Intake new orders: Sales Order > Update L] Truck run prep / invoices sent for
log > Process W/O > Allocate, Batch, Send  upcoming delivery?
to Production table
O Receive customer payments.
O Update production statuses.

Notes / to be made:

Phoenix Outdooxr
MSRP Price & Specs Guide

soamonroese. & Bl
Port Oran, FL
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All dimensions on this guide are
approximate within 17.

- Color options may vary: See available colors column.

- Prices on Wood Grain material are higher. Use WG
column,

- For pricing on 2 tones with Smooth and Wood Grain

- When you see (WTS or WG's) this means we use sheet
material and they are only stocked in white and wood
grains.

- Not all parts are lsted in the 2 tone description. See
examples online or in our catalog. I there is not a 2
tone example, call us with any questions. We can
make color changes to specific parts upon request. 8o
sure to communicate and confirm with us.

- When writing down colors on your order, use columns.
from the color charts on the right,

Standard Color Guide (Smooth)

- Note: white hasa
than plank material.

- AllWood Grains are subject to natural
We cannot guarantee they will match perfectly to
another item bought at a different time.

Please don't make up your own colors.
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Wood Grain Color Guide (WG's)
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Phoenix Outdoor
Order Form

=

508 Manroe .

=

Port Orange, FL
azar
(954) 650-8103
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Imagery

All product photography should feature bright, inviting coastal environments that resonate with
our core demographic. Because our primary market is centered in Florida and surrounding coastal
regions, our imagery must reflect that lifestyle. Shots should consistently place our furniture in its
natural element: sunlit patios, serene water fronts, and poolside settings.
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